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Fashions 


for the fair 


She’s smart, she’s wise, she’s fashion conscious, and 
she’s a regular reader of Isabel Pollard’s “Keys to 
Charm” feature in the Sunday Pictorial. It was to win 
the custom of people like her that Greenly’s Ltd. 
booked space in the Sunday Pictorial for Cyril Lord 
fabrics. : 

Over 5,093,000. copies of the Sunday Pictorial are sold 
each week. These are read by the entire family during 
Sunday’s leisure. Many of them are young families too 
—families with long buying years ahead of them. The 
Sunday Pictorial’s inch rate per thousand is -84 of a penny. 


Sunday Pictorial 
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COOD TASTE 


is now in greater demand than ever 


with advertisers — with the issue 


dated wovember it will increase 


m in size, prestige and pulling power ! 
y _ 


The new large - size 
GOOD TASTE, 


published at one ——— al 
j, shilling monthly, sets , (Of, Q 
an entirely new stan- C, Vase 
dard of value for AY wovemmen §=197° 
readers and adver- F a 


tisers! The editorial ‘= 


features which have already made 
GOOD TASTE a best-seller will be 
enlarged still further in scope, increased 
sull further in interest, and exciting new 
features are being added. Advertisers 
are going to find GOOD TASTE an 
investment that will pay big dividends in 
goodwill and sales. Space in the 
November issue is selling fast. It would 
be wise to make your reservation as 
quickly as possible .. . 
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PHOTOGRAVURE «1 - MONTHLY - PAGE RATE £100 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR, 


WELDONS 


LTO., SOUTHAMPTON 


30 32 STREET 


LONDON 
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a bus to the station . 


...to place | 


j 


he can’t dodge 
the impact of 


Mergen CEO. 


unified Transportation Advertising 


Whether he’s got to travel up to an important board 
meeting or just takes a journey for pleasure, a well- 


planned advertising campaign On the properties and 


vehicles of the British Transport Commission will be 
bound to catch his eye and make its impression. And 


idvertisers can now be assured of proper co-ordination 


on whatever type of campaign they may plan. Unified 
Transportation Advertising may now be regarded as 
a medium in itself, justifiably warranting regular 
inclusion in national and local selling schemes. En- 
quiries for space controlled by the Commission should 


be addressed to 


COMMERCIAL ADVERTISEMENT OFFICER 
BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS LEICESTER SQUARE STATION 
SCOTTISH OFFICE 7 CASTLE TERRACE EDINBURGH 


LONDON wWC.2 TELEPHONE, TEMPLE BAR 3490 


TELEPHONE EDINBURGH 131021-2 
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To our Readers and 


Advertisers 


Unavoidably, this number of “Advertiser's 
Weekly” is a very small one. To give readers as 
full a news service as possible, it has been neces- 
sary to omit many editorial features. These will 
be resumed as soon as circumstances permit. 

Every effort has been made to allocate fairly 
the restricted advertisement space available. Ap- 
preciation is expressed of the understanding and 
co-operation shown by advertisers in the present 

difficult situation. 
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London Printing Stoppage Hits Publishers 


and Advertising Business 


WHY MINISTRY’S CONCILIATION ATTEMPT FAILED: 
COURT OF INQUIRY TO SIT ON TUESDAY 


The stoppage in the London printing industry, which began over a week ago, 
when the London Master Printers’ Association summarily dismissed all members 
of the London Society of Compositors who would not agree to abandon restrictions 
imposed to reinforce the overtime ban, appears likely to continue. Hopes of an 
early resumption of work were disappointed when, on Monday, an attempt at con- 
ciliation by the Ministry of Labour failed. 

A number of periodicals and specialised journals, weekly and monthly, have been 
compelled to cease publication, to cut size, or to publish token issues on duplicated 
sheets. Radio Times, biggest of them all, cannot possibly appear this week. Many 
suburban newspapers are affected. 


The advertising business in 
London has been thrown out 
of gear. Not only have many 
publications had to cancel 
bookings, but printed publicity 
matter for clients is held up, 
and the principal trade type- 
setting houses are unable to 
handle advertisement matter. 
The situation has also in- 
creased the already heavy de- 
mand for space in the national 
newspapers, making it even 
more difficult to book space 
for new orders. 


The Ministry of Labour has 
appointed a Court of Inquiry 
to investigate the dispute. The 
Court will begin its hearing on 
Tuesday, and its findings are 
not likely to be long delayed. 
But these are not binding on 
the parties, though it is possible 
that they may point a way to 
a settlement. 


Why Stoppage 

Goes on 

On Monday, at the invitation 
of the Ministry of Labour, repre- 
sentatives of the L.M.P.A. and 
the L.S.C, attended at the Mini 
stry, when conciliation officers 
consulted both parties separately 
and conveyed their views to one 
another. When it became clear 
that neither party would give 
way the discussions were aban- 
doned 


The L.M-P.A. position was 
that the dismissed men would be 
re-engaged as soon at it was 
clear that they would work under 
normal conditions without restric. 
tions on production. It was felt 
that overtime should be resumed, 
but this would not be made a 
condition of re-engagement 


The L.S.C. position was that, 
in its view, the employers had 
locked out its members contrary 
to the provisions of the Con- 
ditions of Employment and Arbi- 
tration Order (under which notice 
of a lock-out or strike must be 
given), and that it was not pre- 
pared to consider the lifting of 
any embargoes or restrictions 
until the employers had com- 
plied with that Order, 


(The L.M.P.A. contends that 
it has not locked out the L.S.C. 


members, but dismissed them for 
breach of contract. This legal 
point has been referred to the 
Ministry.) 

Between 3,000 and 4,000 com- 
positors are reported to have 
been dismissed, and the L.M.P._A 
States that its members are solid 
in their support of the action 
taken. Resignations have been 
negligible. A considerable num- 
ber of men, the L.M-P.A. claims, 
are working without any restric- 
tions, and some firms are still 
working overtime, Normal work- 


ON OTHER PAGES 


General News 378-9, 380, 382, 388 
Current Advertising 383-4 
Letters to the Editor 386 
Publications News and Notes 388 


ing, of course, is continuing in 
printing houses not members of 
the L.M.P.A 

The dispute arose when 
L.S.C. claimed an increase of 
9s. 9d. a week to restore the 
differential between rates in Lon- 
don and elsewhere, which had 
been altered by increases given to 
other Unions. The employers 
offered 2s. 6d,. which was rejec- 
ted, and an Arbitration Tribunal 
subsequently awarded 43s, 6d., to 
be paid when the overtime ban, 
umposed as a means of pressure 
by the Union, was lifted 

There are, however, other and 
more fundamental issues. The 
LSC. it is understood, desires 
that in all negouations its pro- 
posals will be discussed without 
relation to the rest of the in- 
dustry. It is determined not to 

TURN TO NEXT PAGE 

FOR MORE PRINT 
STOPPAGE NEWS 


be involved in the comprehensive 
wages structure the employers 
have been trying to establish 
Should such an assurance be ob- 
tained, it is believed that a claim 
for an £8 minimum, £1 above the 
present basic rate, would be 
made, and that in return conces- 
sions would be offered to facili- 
tate higher production 

The employers are reluctant, 
either to abandon their aim of 
a comprehensive wage structure, 
or to concede 4 Wage increase 
that would substantially add to 
their costs and thus to their 
charges to customers 
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About 65 Journals Will Not Appear This 
Week, Including ‘Radio Times’ 


W. H. Smith & Son said on 
Wednesday that 65 publica- 
tions, so far as was then 
known, would not appear this 
week. Last week 24 did not 
appear 

Odhams Press: Journals prin- 
ted at Long Acre will not appear. 
They include Horse and Hound, 
Melody Maker, Poultry Farmer, 
and Electrical and Radio Trading. 
Printed at Watford and unaffected 
are John Bull, Illustrated, 
Woman, Everywoman, Mother, 
Picturegoer. No possibility of ad- 
vertisements being switched, 

Temple Press: Motor, Motor 
Cycling and Cycling will not 
appear; Aeroplane, and Commer- 
cial Motor unlikely to appear 
Among the monthlies, British 
Farm Mechanisation, Light Car, 
Motor Ship and Overseas Engi- 
neer ate appearing to schedule, 
but Plastics, Light Metals, Oil 
Engineering and Gas Turbines, 
and Motor Boat and Yachting 
will be delayed. No decision yet 
taken on the position of adver- 
tisers Who Miss spaces, 

B.B.C. Publications: Radio 
Times and The Listener will not 
appear “unless a miracle occurs”. 
Advertisers will be offered spaces 
in later issues, 

Tothill Street Group: Hoping 
for delayed issue of Shipping and 
Railway Gazette Monthlies 
which may be delayed include 
Power and Works Engineering 
Colliery Engineering, Diesel Rail- 
way Traction, Building, Industrial 
Chemist and Crown Colonist. 

Benn Brothers Lid.: Six 
weeklies will not appear, but all 
are issuing duplicated news sheets 
to subscribers: Hardware Trade 
Journal, Timber Trades Journal, 
Leather Trades Review, Electri- 
cian, Fruit Grower, Newspaper 
World, Other Benn publications, 
printed outside London, unaffec- 
ted. Advertisers will be offered 
space in future issues. 

National Trade Press: Al! but 
two publications printed outside 
London. The Fortnightlies, The 
Dyer, and Confectionery News, 
will not appear. Confectionery 
News is issuing a duplicated news 
sheet. 

The Outfitter does not expect 


to appear. Last week it was 
issued with normal advertise- 
ments but editorial duplicated 


and inserted 

A restricted edition of Punch 
will appear, Some advertisements 
had to be excluded, but these will 
be restored in later issues 

Illustrated Newspapers Ltd.: 
Illustrated London News and The 
Tatier appeared this week, but 
the Sphere will not. 

Norman Kark Publications 


Led.: Autumn issues of Band 
Wagon and Today are out. 
Cc will combine the October 


ind November issues, and will 
sppear on October 15, with all 
idvertisers included 

British Periodicals  Lad.: 
British Weekly, the only journal 
affected, hopes to appear, under 
mergency arrangements 

Motor Transport is publishing 
a duplicated news bulletin free 

An emergency news service has 
been established by the Farmer 
and Stockbreeder. Subscribers 
LATE NEWS 

L.S.C. considered yes- 
terday (Wednesday) 
evening interview Tues- 
day with N.P.A. on 
handling by newspapers 
of ad. copy normally 
handled by members in 
trade ad. setting houses. 

Understood that Attor- 
ney General has ex- 
ressed view that L.S.C. 
as no case for prosecu- 
tion L.M.P.A. for dis- 
missals in breach of Con- 
ditions of Employment 
and National Arbitra- 
tion Order. 


receive a four-page news sum- 
mary with an advertising depart- 
memt digest giving a list of live 
stock sales, Supplementary news 
is supplied by a telephone en- 


quiry service (Waterloo 3333 
Extension 223). Farmers may also 
call this number for the latest 


weather trend 

Amalgamated Press: No issues 
of Answers or Children’s News- 
paper for week ending September 


9. No issues for week ending 
September 16 of Sunday Com- 
panion, Woman's World, Girl's 


Crystal, Woman's Pictorial, Home 


Chat, Home Companion: 
Woman's Companion, Answers 
Children’s Newspaper. Doubtful 


whether Popular Gardening will 
be issued. October number of 
Woman and Home (on sale Sep- 
tember 14), will be delayed 

Newnes: Of the weeklies, 
Amateur Gardening. Practical 
Engineering, and Smallholder will 
not be published. Woman's Own 
The. Scout, and Country Life will 
be issued. Monthlies which will 
not appear include Home and 
Gardens, Riding, Angling, Men 
Only, Modern Woman, Scouter 
and Leachway Fashions. Fourteen 
others will be published as usual 
but the fate of future issues is 
uncertain 

Men's Wear will appear late, 
Draper's Record mussed last 
week, and efforts are being made 
to bring out a combined issue 
this week. 

Journals printed outside Lon- 
don and unaffected include Good 
Housekeeping and Harper's 
Bazaar (National Magazine Co.); 
Truth; Everybody's. 


Hulton Press and Leonard Hill 
publications are not affected 

Last week's issue of The 
Economist, which marked its 
107th birthday was produced in 
Varitype, a form of duplication, 
and carried two pages of adver- 
tisements, This week's issue will 
be similar, with two pages of 
advertisements, and two pages of 
company mectings, also set in 


Varitype 


Suburban Weeklies 


Surburban weeklies affected by 
the dispute were published last 
week under difficult conditions. 
Several had to cut sizes and fill 
up vacant space with blocks 

An official of the Newspaper 
Society told Advertiser's Weekly: 
“Most of our papers came out 
last week, some after great trials 
and tribulations. I think most of 


them will be coming out this 
week as well.” 
The Big Three North London 


Heralds (Tottenham and Edmon- 
ton Weekly Herald, Wood Green, 
Palmers Green and Southgate 
Herald, and Enfield Herald) were 
planning a composite edition en- 
urely hand set 


Executives, aided by a few 
volunteers, working twenty-one 
hours almost without a break, 


managed to bring out to time the 
six journals of the London Coun- 
ties Newspapers (Hemsley Jour- 
nal) group. The chairman, Mr. 
Kenneth Brown, operated a lino. 
type machine he handled twenty- 
five years ago, 


Agency Problems 


By means of repeat insertions, 
and the making of line blocks 
from hand lettering or repro 
pulls of old ads. agencies are 
hoping to minimise their prob- 
lems Process engravers are 
likely to be overwhelmed with 
additional work. 

Mr John Harrison, joint 
managing director, G, Street & 
Co., explained to ADVERTISER'S 
WEPKLY 

“So far we have not been seri- 
ously affected, but we are pre- 
pared for every contingency. 
More hand lettering will have to 
be used and text matter reduced 
to a few words. In fact many ads. 
will probably adopt poster tech- 
nique with illustrations pre- 
dominating, A number of print 
jobs which have reached the set- 
ting stage are, of course, held up 
and this is particularly serious in 
the case of literature which has 
to be ready for the Motor Show.” 

Newspapers have been doing 
their best to co-operate by setting 
ads. in their own works, but are 
already finding that demand tends 
to exceed their capacity. One 
London national is refusing ads. 
that require setting, and at least 
one other will shortly follow suit. 
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NEWS IN BRIEF) 


Mr. Frank Dover, formerly of 
the National Trade Press, 1s 
angerously il in Torbay Hos- 
pital, Torquay. 
. . . 

Formerly chief operator of 
Adprint Colour Service, Mr 
H. G. Blake, A.LB.P., has joined 


Barnaby’s Lid. as a director of 
the company and studio manager 
. . . 
Proposals by Somerset County 
Council that twenty-seven parishes 
should be areas of control for 
outdoor advertising have been 
adopted by Taunton Rural Dis 

trict Council 
. . * 


Horace Denham. advertising 
representative with Radio Review 
for some years, has joined the 
advertising staff of the /rish Press 
Dublin 


Barnett Potter, managing editor 
of the industrial and commercial 
monthly African Market, is in 
London. 


Gordon West, 
don West & 
artists agents and studio service 


director, Gor- 


McLucklin Ltd. 


and his bride, 
Yvonne 


formerly Miss Joan 
Sutton, of Swindon, 
married last week. 


Dr. D. A. Spencer, the well- 
known authority on colour 
photography and its application 
to printing, has been appointed 
a director and deputy managing 
director of Kodak, Ltd. 


Mr. J. E. M. Higson has been 
appointed account executive with 
Lambe & Robinson Ltd. He was 
formerly with John Haddon & 
Co. Ltd, 


The Publicity Club of Leeds 
annual golf competition at which 
the Yorkshire Evening News 
trophy is awarded, will be held 
on Tuesday, September 19, at 
Leeds Golf Club. 


Miss Margaret Rae (“Peggie™) 
Schofield, daughter of Mr. Eric 
Schofield, director and general 
manager, Kemsley Newspapers 
Ltd. Manchester, has announced 
her engagement to Mr. William 
M. Marsden of Grappenhall, 
Cheshire. Miss Schofield has been 
connected for some years with 
the staging and designing at Man- 
chester’s Intimate Theatre and the 
Manchester film studios. 
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Press Will Be Badachiodd Of Festival 
Overseas Campaign 


KOREA WAR SPOILED TIMING 


Thrown off schedule by the 
Korean War, plans for publi- 
cising the Festival of Britain 
abroad are beginning to be put 
into operation. Australia, New 
Zealand and South Africa have 
already seen advertising, and 
literature is being distributed. 

Full details of the scope and 
application of the overall cam- 
paign are expected to be made 
known in about a month's time 
Plans for the home campaign will 
not be completed until later 

Important decisions on over- 
seas publicity have already been 
taken 

The Press is to be the spear- 
head of the approach, with 
newspapers the main medium. 

Important magazines in each 

county and instructional 

periodicals will also be used. 
No commercial radio time 
will be bought 
A million leaflets are being 
printed in seven languages 

English, Dutch, Spanish, Ger- 

man, French, Portugese and 

Afrikaans, Some are already 

being distributed 

January, February and 

March are to be the peak cam- 

paign months, particularly in 

the U.S 

Plans for overseas publicity, 
ready to be put into operation, 
had to be postponed when the 
Korean War started. The changed 
international conditions also 
meant a revision of the copy line. 

Although some publicity has 
begun overseas, plans are being 
kept as flexible as possible to 
meet changing circumstances, and 
they will be kept flexible until 
the last possible moment 

Details of the considerable 
campaign which must be 
launched in America are not yet 
released. The main publicity was 
to have broken in November. But 
it is now unlikely that a revised 
scheme will be put into opera- 
tion before January 

The Festival office publicists do 
not think they will have placing 
difficulties overseas as a result of 
delays. They point out that space 
difficulties are not comparable 
with those in Britain, The con- 
centrated campaign overseas 
should start before the end of the 
year and that is considered to 
leave time in hand for space buy- 
ing. 

i has always been the view of 
the official publicity organisation 
that the autumn of this year was 
the earliest time at which a com- 
prehensive campaign should start. 
Anything earlier, it was feared, 
might have interfered with 1950 
tourist traffic. Also, they did not 
have the resources to sustain a 
long compaign. 

It is maintained that people 


overseas, particularly Americans, 
do not think about such trips 4 
year ahead. Therefore, January, 
February and March will be the 
peak months of appealing to 
them. Reminders are being given, 
however, in the “Come to 
Britain” campaign which is al- 
ready beginning to introduce a 
Festival angle 

Special attention is naturally 
being paid to America, where 
there is considered to be a danger 
of overselling if the campaign 1s 
too concentrated 

Another official view is that it 
iS necessary to restrict the cam- 
paign so that Britain does not 
draw more visitors than it can 
accommodate in the hotels 
available. The possibility of over- 
taxing sea and air transport facili- 
ties ts also being taken into con- 
sideration 


Copy in advertisements now 
appearing in Empire countries 
was prepared before the Korean 
war and they do not represent 
the kind of appeal which will be 
made as the campaign builds up. 

Spaces vary according to the 
locality, Newspaper spaces range 
from ten inch double to five and 
eight inch triples. Magazines are 
carrying pages and half pages. 

Copy line and layout are de- 
signed for local appeal. An ad- 
vertisement in Chinese has ap- 
peared in a Hong Kong journal 

The campaign at home is be- 
ing handled by London Press 
Exchange, while their subsidiary, 
Intam, are responsible overseas. 
In a few smali, remote districts, 
placings are direct. 

In addition to the seven lang- 
uage leaflets, literature issued 
from the Festival publicity office 
so far includes two booklets: one 
for distribution this year 
through hotels and information 
offices to overseas visitors, and 
another to assist those who give 
information such as Embassies, 
railways and travel agencies 


Betro To Publish New Monthly, 
‘Markets And People’ 


Mr. Roger Falk, director- 
general British Export Trade 
Research Organisation, announced 
this week that Betro Review is to 
be incorporated into a new 
monthly journal, to be entitled 
Markets and People. First num- 
ber will appear about mid- 
November 

Betro will be solely responsible 
for general and editorial policy, 
but Perry Press Productions Ltd 
have been cntrusted with the 
business Management, which will 
be under the personal supervision 
of the managing director, Mr 
Geoffrey H. Perry. Advertise. 
ments will be carried 

Later a company may be 
formed, with Betro holding the 
controlling interest, to publish 
Markets and People 


The new journal will be sold 
at 2s, both through retailers and 
by subscription. It will be sent to 
present subscribers to Betro 


of which the last issue will be 
published in September 

Markets and People will have 
an entirely different format, and 
will be well illustrated. Its object, 
as stated by Mr. Falk, is to 
“make export market research 
more interesting”. It will cover a 
similar field to Betro Review 
but its scope will be somewhat 
wider, and treatment will be 
adapted to the requirements of a 
journal having, it is expected, a 
somewhat less restricted reader 
ship. The difference can be 
summed up by saying that while 
Betro Review has the character 
of a house organ, its successor 
will be a magazine with a special 
interest and purpose, as conveyed 
by its sub-title, “The Organ of 
British Overseas Market Re- 
search” 

Perry Press Productions Ltd., 
established in London nearly 
three years ago, specialises in the 
publications of industrial journals. 


The lergest Dayglo poster yet 


Advertising Co. Lid. for their 


commissioned by Willing's Poster 
clients, The 


Nestlé Company 


Measuring 114 feet in length by 10 feet in depth it was specially 


prepared for display at the Food Fair now in progress at Olympia. 
The site is Approach Road, by the main entrance. Advertising ud, 


ilo, 


the food beverage, the poster has two-colour illustrations. 
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Douglas Gibson 


Joins Venner 


Mr, Douglas Gibson, former 
manager of Chemical Products, a 
John Trundell publication, has 
been appomted publicity mana- 

to 


lators 
New 
den, Surrey. 
Mr. Gib- 
son has dad 
28 years ex- 
perience of 
adv ertising, 
journalism 
and public 
relations in 
Britain and South America. 


‘Y.E. News’ 60th 
Anniversary 


Friday's issue of the Yorkshire 
Evening Post marked the 60th 
anniversary of the paper “born 
on September 1, 1890, from such 
sturdy stock as the Leeds Intel- 
ligencer and the Yorkshire Post.” 

Its history is reviewed im a fea- 
ture article, and a leader re-states 
its editorial policy, as set forth m 
is first issue “The prompt and 
accurate publication of news’. 

A message of congratulation 
was received from the Princess 
Royal and tributes published in- 
clude messages from Mr, Winston 
Churchill, Lord Halifax, Mr. 
Anthony Eden, and contem- 
poraries Yorkshire Lvening 
News, Evening Standard, Man- 
chester Evening News and 
Sheffield Telegraph and Star. 


° . 
Premium Experts To 
fe . . 

Visit Britain 

Mr. Lawrence J. Engel, presi- 
dent, Einson, Freeman Co., New 
York, claimed to be the world’s 
largest creative lithographers and 
manufacturers of advertisin 
material, and Mr. Sam Gold, 
vice-president, an authority on 
premium advertising, are coming 
to Britain to meet British adver- 
tisers 

They will give news of “the 
phenomena! growth of premium 
advertising and its sensational 
impact on sales” in the US. 


‘Lochs’ Special Area 

Dumbarton County Council 
have asked the Secretary of State 
for Scotland to approve an order 
making an area of special control 
in the Loch Lomond, Gareloch, 
and Loch Long districts—part of 
the famous “Three Lochs” tour. 

Objections have to be made by 
September 27. 


ABC figure for Greater 
London Greater Press for the 
year ending June 30, 1950. was 
1,266,363—over half a million 
more than the figure for the 
previous year. 
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Commercial Kadio Could ‘Rakte Living 


Standards 


re ARTHUR 
- NIELSEN 


BUT IT WOULD HAVE fO BE CONDUCTED 
‘ON A SOUND COMPETITIVE BASIS’ 


The prediction that the intro- 
duction in Britain of commercial 
Broadcasting “On a sound com- 

titive basis” would cut distri- 

ution costs and raise the stand- 
ard of living is made by Mr. 


Arthur C. Nielsen, president of 
the A. C. Nielsen Company, 
Chicago 

In a letter to ADVERTISER'S 


WEEKLY commenting on the ar- 
ticle “How British Commercial 
Broadcasting Might Operate” 
(page 114, July 20), Mr. Nielsen 
Says: 

“There is just one point which 
I would have liked to have seen 
the author emphasise, and I men- 
tion it because it scems to be 
overlooked consistently in all dis- 
cussions | have heard on the pros 
and cons of commercial broad- 
casting in the United Kingdom 


1 have ey carried on such 
discussions with Lord Simon and 
other executives of the British 


Broadcasting Corporation 

“My point is this. One of the 
most vital factors that affects the 
standard of living in any civilised 
country is the cost of distribution 
of products from factory to ulti- 
mate consumer, As _ civilisation 
progresses, there is a tendency 
for production costs to decrease 
and for distribution costs to in- 
crease. While this is all right so 
long as there is a steady decrease 
in the fotal cost of goods (pro- 
duction plus distribution), the 
standard of living in any civilised 
country can be raised substan- 
tially by effecting decreases in the 
cost of distribution, 


*Most Economical” 


“Now advertising is one of the 
largest elements in the cost of 
distribution of consumer goods 
In the United States, radio adver- 
Using-—operating in open com- 
petition against all other forms 
of advertising-—-has won for itself 
a very large share of the total 
advertising volume. This simply 
means that it has proved, for 
many products, to be the most 
economical method of distribu- 
tion from factory to consumer, 
To put it another way, consumers 
would have to pay more for these 
products if radio advertising had 
not been available to manufac- 


turers. 
“Therefore—and this is my 
point when you deprive a 


country of an opportunity to use 
an effective advertising medium, 
such as radio, you automatically 
and unavoidably deprive its 
citizens of an opportunity to 
achieve a higher standard of liv- 
ing by cutting the cost of distri- 
buting products that they need. 
It seems to me that any govern- 
ment should approach very 


oberly the question of whether 
it has a right to deny these things 

» its citizens. 

“Incidentally, many of your 
-ountrymen tell me that they look 
with horror on the idea of com- 
iercial §=broadcasting because 
uch broadcasts will involve the 
use of commercial announce- 
ments, which are allegedly dis- 
tasteful. It has always seemed to 
me that this problem will auto- 

itically solve itself. If the com- 
mercial broadcasts failed to 
handle their commercial an 
nouncements in an acceptable 
fashion, the British public simply 
would not listen to their pro- 
grammes, and commercial broad- 
casting would die on its feet 

“On the other hand, if the 


commercial announcements 
were not found to be irritating. 
the commercial programmes 
would receive large audiences, 
they would prove profitable for 
advertisers, the cost of distri- 
bution would be decreased 
and the standard of living in 
your country would be in- 
creased. | predict that this is 
what would happen if you 
adopted commercial broadcast- 
ing on a sound, competitive 
basis. 

“Of course my remarks are 
equally applicable to television 
as soon as enough of your homes 
are equipped with television re- 
ceivers to enable the advertiser to 
get satisfactory coverage per unit 
of expenditure.” 


E. D. N, Warry has been ap- 
pointed advertisement manager of 
Poultry 


A lacquer has been invented 
which preserves the life of Day- 
glo for a considerable period 


Growing P.R. Institute Reveals 
Big Development Plans 


An ambitious development pro- 
gramme—including the produc- 
tion of a symposium, a visit to 
this country of public relations 
practitioners from abroad during 
1951, and the holding of another 
conference at Hastings next 
spring—is outlined in the annual 
report of the Institute of Public 
Relations, which now has a mem- 
bership of 316-68 more than 
last year 

The symposium will be based 
on a synopsis drawn up by the 
council, and will cover: the 
scope of public relations; the 
function of the P.R.O. in indus- 
try and commerce, local and 
central government, nationalised 
service, and professional and 
trade organisations; the place of 
the P.R. consultant, P.R. as a part 
of management, selection and 
training; the use of media, mar- 
ket analysis, assessment of public 
opinion; and the role of P.R. in 
works information and in creat- 
ing better internal relations 

The following definition of 
public relations, drawn up by 
Messrs. Lex Hornsby, F. Murray 
Milne, R. A. Paget-Cooke, and 
Roger Wimbush, will be sub- 
mitted to members at the annual 
conference 

“The practice of public re- 
lations is that function of 
management which is respon- 
sible for presenting and, where 
necessary, interpreting to the 
public all the relevant aspects 
of the policy of the organisa- 
tion and the product or the 
service which it provides, and 
for interpreting to the organisa- 
tion the attitude of the public 
to its policy and its product or 
service.” 

The rule debarring from full 


membership anybody whose P.R. 
work is concerned exclusively 
with a single medium has been 
modified in such an applicant's 
favour if he is “a member of a 
department or an organisation 
dealing with a wide field of pub- 
lic relations and possesses a 
background of public relations 
which satisfies the Council.” 

The Local Government Group. 
the only specialist group of mem- 
bers which now has a member- 
ship of more than fifty, plans a 
Weekend School next March 

While the proposed formation 
of territorial groups of the Insti- 
tute in the North-West and 
Midlands has at present proved 
impracticable, the Council hopes 
that where a sufficient number of 
members can be brought together 
they will form themselves into 
groups. 


The Schweppes stand at the Chicago Fair. Sir Cecil Weir (centre) 
chairman of the Dollar Export Boar 
(right) British Consul General, discuss the firm's products. 
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‘Lights’ Souvenir 
- 

Sold 25,000 Extra 

For The ‘Visitor’ 

The Morecambe & Heysham 
Visitor published a special illus- 
trated souvenir edition for the 
town's £80,000 autumn illumina- 
tions scheme. The front and 
back pages carried a complete 
pictorial record of the illumina 
tions, in’ addition to a special 
advertising page featuring photo- 
graphs of illuminated premises 
of various local firms. 

The print order two days prior 
to publication reached 25,000 
copies. 


Posters Might Pull 
More Tourists 


Commenting on the absence of 
holiday tourists in Plymouth a 
columnist in the Western Morn 
ing News (Plymouth) says the city 
could with advantage advertise its 
amenities more extensively and 
farther afield 

Details of attractions could be 
obtained at the city’s information 
centre, but unfortunately many 
potential visitors never got that 
tar.Perhaps “a poster or two” in the 
right place would have helped. 


ROUND FIGURES 


Kingston Council recently con- 
sented to the use of a neon sign 
but limited its life to two years 
ten months. Franco-British Elec 
trical Co., Lid. appealed against 
this condition. Now the Minister 
has decided to allow the appeal 
and to substitute a condition that 
the sign shall be permitted for 
three years 

Fish Friers’, Joint Ads. 

Collective advertising schemes 
are to be launched by fish friers 
associations in Birmingham and 
Sheffield. Campaigns are already 
running in Nottingham, Bath 
Grimsby and Goole, Other dis 
tricts are expected to follow the 
lead 
Murray has been 


Mrs. Joni 


appointed editor of Heiress. 


, and Mr. Berkeley E. F. Gage 
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Typical Features in a recent issue:— 


Mary Heathcott 


i nao 


THEM ALL 
ST LEAR OF 
THE * 1S. Trewin 


SHORT STORY 


Rupert Croft-Cooke 


. . : i \ oh : 
es re on he cate 7 - 


WORLD AFFAIRS . FASHIONS - SPORT 
MUSIC . TRAVEL . FILMS . ART 

HUMOUR . THEATRE . FICTION 
NATURAL HISTORY . SCIENCE 


. LINDLEY SPARKES 


* ADVERTISEMENT DIRECTOR . 1i4 FLEET STREET, LONDON, £.C4 
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C. P. Wakefield Lid 
Manchester Business Efficiency 


gate, September 6 
postWar provincia! 
ciency exhibition, it will also be 
the largest ever to be held in this 


sales value of this exhibiting. Organisers 


medium on the part of industry. 
“The Food Fair is an example 


of the tendency to create new (Sth International Commercial 


(Farls C q e er 22 
Displays Ltd. “This tendency is a agen 


there are a number of good old a eee 
standbys which have been carry- 
ing on for thirty or forty years 
As far as display is concerned, 
the tendency towards streamlin- 
ing is a welcome sign of an ap- 
proach to a saner attitude.” 


London evenings and provincial 
es, double crown posters at 
Underground stations and “doub- 


10.) 170 firms exhibiting planes, 


ingham, September 6 
includes posters in the Tubes, the 


ate ig Ret NP aey 


50 miles of Farnborough; display 

advertisements in provincial Press 

and classifieds in 

Society of British Air- 

craft Constructors Ltd, Agents: 
. 


Birmingham district and also in 


ne ee 


382 


Record Exhibition Season: Sales Value 
Appreciation Growing 


Record activity in the post- 
war exhibition field is planned 
for the autumn. New and revived 
exhibitions are among the num- 
getting on for thirty—that 
will be held in the Unite 
dom during the next few months; 
and their variety and size indicate 


where. There is a campaign of 
sixteen-sheet posters immediately 
around Birmingham. Press officer 
is Mr. Andrew Reid. Agents: 
Rumble, Crowther and Nicholas 
Ltd. 

Fashion in Footwear . Exhibi- 
tion. (Grosvenor House, Septem- 
ber 11-15.) This exhibition is 
the only yearly event of the shoe 
industry devoted entirely to 
fashion, Models for next spring 


will be featured. Organisers: 
Footwear and Leather Trades 
Home and Export Journal. Ad- 


vertising is being placed direct. 
Laundry Drycleaning and 
Allied Trades Exhibition. (Grand 
Hall, Olympia, September 28 
October 7.) Over 130 firms will 
take part. Advertising, which will 
be placed direct, will be confined 


to the laundry trade Press, Or- 
ganisers: F. W. Bridges & Sons 
Ltd 


Shoe and Leather Fair. (Olym- 
pia, September 11-—15.) 

Brewers’ Exhibition, (Olympia, 
October 2—6.) Organisers: The 
Trades’ Markets and Exhibitions 
Ltd 

35th International Motor Exhi- 
bition. (Baris Court, October i8 

28.) Organisers: Society of 
Motor Manufacturers and Trad- 
ers Lid 

64th Annual Dairy 
(Olympia, October 24 
ganisers The British 
Farmers’ Association 


Show 
27.) Or- 
Dairy 
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Clothing Trade Exhibition. 
(Old Horticultural Hall, West- 
minster, November 15—18.) 

Public Works and Municipal 
Services Congress and Exhibition 
1950, (Olympia, November 13— 
18.) The congress and exhibition 
will embrace what were formerly 
separate events—the Public 
Works, Roads, and Transport 
Congress and Exhibition and the 
Public Health and Municipal 
Services Congress and Exhibition. 
Machinery for road and bridge 
construction and repair, vehicles 
and equipment for street clean- 
ing, equipment and materials for 
the advancement of public hy- 
giene, appliances for ventilation 
and heating, sanitation, health 
protection, prevention and con- 
trol of fire will be included in 
the exhibition. There will be ad- 
vertising in the technical and 
municipal Press and in engineer- 


ing .and contractors’ journals 
overseas, Organiser Mr. J 
Pattisson, 68 Victoria Street, 
S.W.1, Agents: S. H. Wright & 
Co, Ltd. — 


Sales Literature For 
Canadian Markets 


A piece of sales literature pro- 
duced earlier this year for the 
Canadian market by Chaseside 
Engineering Co. Ltd. has been 
“translated” into English for use 
in this country. The title of the 
twelve-page leaflet has been 
altered from “Chaseside—more 
than a front end loader” to 
“Chaseside the experienced 
shovel.” 


second 


HALL, 


LONDON 


JANUARY 30th to FRIDAY FEBRUARY 9th 


For plan of remaining space and relevant details apply : 
CITY HALL,,MANCHESTER, 


PACKAGING 
EXHIBITION 


(Organised by Provincial Exhi ditions Led. in association with F. W. Bridges & Sons Ltd.) 


NATIONAL 


The largest.and most comprehensive exhibition ever staged in this country 
devoted exclusively to the packaging industry 


national 


OLYMPIA 


Organising Director, 
Telephone : DEAnsgate 6363 (4 lines) 


IN COLLABORATION WITH THE 


INSTITUTE OF PACKAGING 


1951 
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CURRENT ADVERTISING 


Ekeo to Launch 
Planned Lighting 


“Planned” lighting for business, 
industrial and domestic use is the 
key-note of the campaign to be 
launched shortly for their electric 
lamps by Ekco-Ensign Electric 
Lid. through Willings Press Ser- 
viee Lad. 

Separate schemes will aim at 
the trade, the domestic user, the 
large-scale user im business of 
industry and the contractor en- 
gaged in installing lighting. Media 
selected to cover these fields are 
trade and technical journals, 
journals with specialised coverage 
among industrialists, etc., national 
dailies, London evenings, provin- 
cial dailies and weeklies, and 
Sunday papers. 

In the consumer campaign the 
comfort to be obtained from 
suitably planned lighting § is 
stressed, and the specialised cam- 
paign to large users quotes ex- 
amples of how production was 
increased after installation of 
correct lighting 

The Slogan “The Name is 
EKCO " is common to all 
parts of the scheme, but the sub- 
sidiary headings vary 

In addition to Press advertising, 
a large appropriation also covers 
literature and folders; a wide 
range of sales aids, out-of-doors 
advertising, and a film 

In charge of the campaien is 
Mr. Kenneth Howard, Ekco- 
Ensign advertising Manager 


Ronson Planning a 
Christmas Campaign 


Mr. Alexander Harris, presi- 
dent of the U.S. Ronson organis- 
ation is in this country to “direct 
merchandising and sales cam- 
paigns”. 

It is understood that details 
are not finally settled, but that 
there may be considerable ad- 
vertising in the Christmas period 

Mr. Harris was in this country 
about a year ago to initiate a 
£50,000 Christmas campaign 
Agents for Ronson are Mather 
& Crowther Lid. 


ve 
Vick Ad. Plans 

Winter campaign for Vick 
International Ltd. due to start 
shortly, will re-introduce the 
large-size tub of Vapour Rub 
which has not been available 
since before the war, The cam- 
paign, which will also feature the 
smaller size pack, wil! use national 
Sundays (News of the World, 
People, Sunday Pictorial, Empire 
News. Glasgow Sunday Post); 
and women’s journals (Mother, 
Mother & Home, Wife & Home, 
Woman, Woman's Own, Woman's 
Weekly, Childhood), two inser- 
tons per week in ninety-seven 
provincials; British Medical 
Journal and Nursing Mirror; 
double crown and special site 
posters on British railway stations 
and the London Underground. 
A separate campaign for Vick 


inhaler will run concurrently in 
general interest magazines (Pic- 
ture Post. Everybody's, Illustrated) 
and in Paily Telegraph. Heavy 
coverage for both products has 
been arranged in Eire 

Agents Lambe & Robinson 


ACCOUNTS MOVING 


To Winter Thomas Co. Lad.: 
Pickering & Co. Lid. vegetable 
canners. London evenings and 
selected provincials 

To Nevin D. Hirst Advertising 
Lad., Leeds: Gre-Solvent abra- 
sive cleanser. Campaign in Daily 
Mail and ten provincial papers in 
Yorkshire and Lancashire featur- 
ing Eileen Fenton, the Channel 
swimmer 


NEW AC COUNT 

To S. T. Garland Advertising 
Service Lid.: Ming Nai! Lacquer 
made by the manufacturers of 


Tattoo lipstick. Nationals and 
Sundays 


ACCOUNT RELINQUISHED 

London Press Exchange Lad., 
and Intam Lid., have relin- 
guished the account of Lines 
Bros., following “fundamental 
disagreement on matters of po- 
licy.” In the case of Intam this 
takes immediate effect. L.P.F 
will operate until December 31 

No new agents have been ap- 
pointed yet 


NEW CAMPAIGNS 

For Tokalon Ltd. cosmetic 
manufacturers, in national dailes 
and Sundays, Radio Times, pro 
vincials, and selected general 
interest and women’s Magazines 
This ts the heaviest campaign 
ever booked by this advertiser 
Agents: Clifford Bloxham & 
Partners Lid. 


For MacDonald's Chocolate 
Penguin, to announce that milk 
chocolate coating is now used, in 
nationals and London evenings 
Agents: Colman, Prentis 


Varley Lid. 


For Driway weathercoats and 
sports clothes during 1950/51 in 
nationals, provincials, class maga- 
zines and men’s wear trade Press 
Agents: Dudley Turner & Vin- 
cent Lad, 


For Rimmel Night and Day 
Services, which has been aug- 
mented by a face powder and 
perfume, in nationals (including 
a full pagg in the Daily Mirror) 
and women’s journals. Agents 
R. S. Caplin Lad. 


For Seagar Evans & Co., three 
Separate campaigns: For gin, in 
general interest magazines, for 
egg flip, just being re-introduced, 
in national dailies and Sundays, 
general interest magazines, sup- 
ported by posters on L.T i 
underground sites and extensive 
dealer aid and promotional 
material; and for the ports and 
sherries of an associated com- 


(Continued on page 384) 
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CHATHAM 


88 HIGH ST., CHATHAM | 
‘towoon ARTHUR CLAY, 80 FLEET STREET cen. 7500 


Pre o 


Prroto-titho is flexible : for long runs itis an obvious 
choice; for short runs when qual ty comes first— 
especially in colour—Deeptone photo-litho is the 
preference of the critical buyer. Whatever the job, 
be it poster or showcard, booklet or bus side, you 
can depend on CHARLES AND READ to attain the 
finest possible result in 

a reasonable length of 


time and at a cost 
appropriate to the job. 
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Current Advertising 


ADVERTISER'S WEEKLY 


continued 


pany, W. H. Chaplin, in general 


interest magazines, Daily Tele- 
graph, Sunday Times, Glasgow 
Daily Record, 


and Scotsman. 
Aesaeg Lambe & Robinson 


For Vantona Blansheets, pro- 
ducts of Vantona Textiles Ltd., 
in women's weeklies and month- 
lies, Radio Times, national 
dailies, Sundays, and provincial 
mornings and evenings. Show- 
cards have been produced. Cam- 
Paign starts at the end of this 
month, reaches peak during the 
first week of October, declines 
steadily to the middle of Novem- 
ber, then more sharply to a blank 
period during the last three weeks 
of January. Second peak will be 
during all February, after which 
there is a steady decline to the 
end of April. Agents: Osborne- 
Peacock Co., Lad. 


For Etromic radios and tele- 
vision in national dailies and Sun- 
days, general interest weeklies, 
Radio Times, provincials in the 
Birmingham television area, trade 
Press and posters on L.T.E. sites, 
Agents: Osborne-Peacock Co. 
Lid., London office. 


For nursing recruitment, in 
national dailes and Sundays, 
Radio Times, Scottish and Nor- 
thern Ireland provincials, women's 
weeklies and monthhes The 
national campaign will be supple- 
mented with local drives employ 
ing local newspapers and 16-sheet 

sters. Agents: G. S. Royds 
Ad, 


For J. R. Parkington & Co. 
Ltd autumn and = Christmas 
campaign for Pernod, in Evening 
Standard, class periodicals and 
trade Press-For Zip French 
Cleaners Lid., increase from 3-in. 
doubles to 6-in, doubles during 
autumn in provincial groups 
covering selected branches of the 
organisation, Agents: Greenly's 


Lad. 


For Colthurst & Harding Ltd., 
composite advertisement featur- 
ing Japlac enamel paint, Liquid 
Lino floor paint, and Darkaline 
Stain, test placings in Daily Ex 
press, Daily Mail, Daily Herald, 
Daily Telegraph, News Chronicle 
and provincials, Agents: Black- 
ford & Co. Lid., Bristol. 


For Camp coffee, to announce 
a revised price list, in nationals 


Agents: S. H. Benson Lid. 
For Cadbury's Roses choco- 
lates, reminder ads. in weekly 


——— including a colour 
half-page in Ilustrated. Agents 
London Press Exchange Lid. 


For Rowntree’s jelly, which 
has been branded under the 
name Sunripe, in magazines 


starting with a full-colour page 
in Picture Post. Agents: J. 
Walter Thompson Co. Lid. 


For Ford Motor Co., a teaser 
campaign which will be revealed 
at the me of the Motor Show in 
October, announcing that “Five 
Star Motoring ts Coming” 
Agents: Rumble, Crowther & 


Nicholas Lid. 


Por L. Harris Lid., manufac- 
wers of Harella women's 
clothes, in nationals and women’s 
vurnals. Agents J. Walter 
hompson Co., Lid. 

For Ambrose (Music) Ltd 
Dise-Course music tuition), 
sutumn scheme extended to pro- 

cial Sundays and selected 
weeklies, Agents: Greenly'’s Lid. 

Por Wolsey socks, in Times 
Deity Express, Daily Herald 
News Chronicle, Scotsman, Glas- 
cow Herald, Manchester Daily 
Dispatch, Punch and Picture 
Post, Agents: W. S. Crawford, 
Lid. 

For the new Bovril tonic wine, 
in trade Press. Agents: S. H. 
Benson Lid. 


The campaign for Trinity 
Laboratories Lid. is placed by 
Smith's Advertising Agency 
Lid., not direct, as stated last 
week, 


”— J . ve 
Food Fair, Without 
° 
Austerity 

The British Food Fair, which 
opened at Olympia on August 
29, appears to have brought back 
the grand manner to consumer 
exhibitions.. A cinema showing 
commercials, a forty-five-minute 
variety show by the Ovaltincys 
an art gallery illustrating Food 
and Drink in Art, a iarge demon 
stration theatre for the Daily 
Mirror cookery expert, and free 
or nearly-free samples from 
many stands; these were some of 
the features rarely seen at ex- 
hibitions since before the war 

So that they could offer the 
public samples of their products 
without offending retailers, several 
exhibitors designed Special 
smaller-sized packs for the show 
and sold them for nominal sums 

The makers of O.K. Sauce 
who have not used exhibitions 
for many years, had a miniature 
filling and labelling machine on 
their stand 

There has also been a queue 
though a rapidly moving one 
at the stand of Meredith & Drew 

Many people were attracted to 
the stand of James Robertson & 
Sons, jam and marmalade manu 
facturers, where the familiar little 
nigger boys watched a model fun 
air, 

A feature of the Crosse & 
Blackwell stand is a model of a 
1703 shop being visited by a lady 


elegantly dressed in Queen Anne 
Petiod costume 
Although the exhibition was 


primarily aimed at the consumer 
a number of machinery makers 
took stands. Display Craft Ltd 
also had a small exhibition of 
their silk screen work. “We shall 
be quite content”, a representative 
of the firm told sDveRTISER'S 
WEFKLY, “to make contact with 
some of the manufacturers ex 
hibiting around us.” 

The exhibition continues until 
Saturday, Mr. George H. Gum- 
aldi is the organiser, 


THE VENUS PENCIL CO LIMITED 
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ADVERTISING MANAGER'S CORNER 


No Substitute 
for Experience 


If you are trying to make a little money go a long 
way on display material you can’t afford to guess. 
We can generally give you the right answer about 
which of the many forms of display will be best 
for your purpose, but we don’t use guesswork ; 
we rely on 38 years of specialised experience. 
When you ask us to help you with a display prob- 
lem you harness this experience to your own 
business. Once you've seen it in action you'll agree 


that nothing else has quite the same pulling power. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON, W.1 
Tei: REG 3295-4 


trong... 


Pressure proofed by patented process 
and tested at every stage. Only proven 
leads go into Venus Drawing Pencils 


MOOTH... 


A patented 
all grit and 
be smooth 


ACCURATE... 


Accurate through and through— graded 
and tested by experts. Venus Drawing 
‘ Pencils make the right mark every time 


colloidal process removes 
impurities—they must 


THE PENCIL WITH 
THE CRACKLE FINISH 


ENUS 
Serfect PENCILS 


LOWER CLAPTON ROAD 


LONDON ES 
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ADVERTISER'S WEEKLY 


ARTISTS AND 


SIUOIO 


BRIGGS: 


wun Of 


clephone: 


22 CHENIES STREET-W-C'l 


INSTITUTE OF INCORPORATED PRACTITIONERS IN 
ADVERTISING EXAMINATIONS 
for Associate Membership 1950 


The Intermediate Examination, conwsting of (wo papers, will be held on Tuesday, 
12th December, and the Final Examination, consisting of three papers, on Tuesday 


12th December, and the morning of Wednesday, | ith December. Candidates for the 
Final Examination will be examined vive coce on cother the afternoon of Wednesday 
ith December, or the morning of Thursday. 140) December. The examinations will 
take place in London, Glasgow and Dublin, and aise in Manchester and Birmingham 


if there are sufficient candidates at these centres 

Lectures will be given at the Institute from the middle of September to the middie 
of December, on Wednesday evenings for students for the lntermediate F xamination, 
and on Thursday evenings for the students for the Final Examination. Students may 
use and borrow books from the Institute's library subyect to the | i 

Full particulars of the lectures, examinations, and library, and entry forms (which 
must be returned by l3th November), may be obtained from the Education Officer 
The Institute of Incorporated Practiiioners in Advertising, 44 Belgrave Square, S W 1 
(Telephone: Sloane 0494 ) 


brary 's rules 


LARGEST NET SALE IN KENT 


KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
A.B.C. CERTIFIED NET SALES WEEKLY 


82,227 


The week ly average of small classified advertisements is 1,249 inches, equalling 5! columns 
Rates on application 


Advertisement Flat Rate 2u/- per s.c. inch 


TIMES BUILDINGS sipcuP Tel.: Foots Cray 3077 (3 lines) 
London Office: 329 High Holborn, W.C.1 Tel: Holborn 2730 
also at Bromiley, Orpington, Eltham, Bexleyheath, Erith and Dortford 


GUERNSEY 
BRITAIN’SSOLDEST POSSESSION 


is second to none for the high quality and output of ics 
Agriculture and Horticulture produce 


The population of nearly 45,000 enjoys a good standard 
of living. 


Well over 100,000 tourists visic this island during the 
season 


This wealthy and compact market is covered by >— 
GUERNSEY’S OLDEST NEWSPAPER 
GUERNSEY STAR 
(Eee. 1813) 

BORDAGE, ST. PETER PORT, GUERNSEY 
London Reps. C. H. G. Nida Led. 9! Se. Martin's Lane, W.C2 


* POSTER SITES 
BULLETINS 


DISPLAYS 
EXHIBITIONS STANDS 


MERCURY 


DISPLAYS LTD. 


245 VAUKHALL BRIDGE ROAD 
VICTORIA-S.w.t. TEL. VIC 0712.3 


| 
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LETTERS TO THE EDITOR 


Dumb-bells 


Sir,—This nationalisation busi- 
ness does surely breed dumb- 
bells. First we have advertise- 
ments of Aer Lingus and British 
European Airways warned off 
property and vehicles of the Rail- 
way Executive because of traffic 
competition and now I see Air 
France on the buses and K.L.M 
on the Underground. Aren't these 
two foreign lines in competition 
with British Railways—and in- 
eidently with British (also State 
owned) air services” “APEX.” 
‘Name and address supplied.) 


Full Marks 


Si,— Full marks to Mr. 
G. A. T. Burdett for his valuable 
contribution (August 17, page 
286) to the editorial publicity 
controversy. It was none too 
soon that the inside staff man 
should be brought into the pic- 
ture, but surely the employment 
of an inside P.R.O, could only 
be considered by a very large 
concern. Yet the great majority 
of companies in the engineering 
and allied industries are of small 
or medium size, even if their 
activities are world-wide and 
their importance within the in- 
dustry first-rate 

it 1s, or Should be, an acknow- 
ledged fact that for a company 
specialising in technical or semi- 
technical products or services, 
editorial publicity in the trade 
and technical Press is of para- 
mount importance. No publicity 
campaign could be complete 
without it. Provided the firm's 
advertising Manager or publicity 
manager ts qualified to do so, 
he should take charge of that 
duty, which is after all an in- 
tegral part of technical publicity 
work. A competent advertising 
and/or publicity will 
have the necessary technical 
background, will have to be an 
accomplished writer, possess a 
well-developed “news sense” and 
have direct access to design, 
development, works and sales 
departments as well as to custo- 
mers and contractors. He should 
maintain the closest possible con- 
tact with the editors of all trade 
journals covering the mdustry 
which his organisation sctves and 
he should also play his full part 
in trade association affairs. 

These activities, all necessary 
for technical editorial publicity, 
will take up quite a lot of his 
time, and to carry out this part 
of his duties efficiently he will 
have to be effectively assisted in 
some other direction This is 
where the advertising agency 
should come in. It can render 
invaluable service in the field of 
Press advertising, printed litera- 
ture, etc. and should be given 
every facility for doing so. 

The competent publicity mana- 
ger, with a sound knowledge of 
trade conditions at his ee 
tips, will enjoy the confidence of 


manager 


trade journal editors, and the 
results of this close co-operation 
will benefit his company in no 
uncertain manner. New produc- 
tion processes, new equipment 
features, a new angle on equip- 
ment application or maintenance, 
a model installation—they are all 
real trade news of utmost import- 
ance. Here it is always the tech- 
nical details that matter, and 
surely no one is better qualified 
to describe and interpret these 
news items than the inside man, 
call him what you will, 
L. G. BELLACK, D.A.A., 
Publicity Manager, Cherry 
Burrell Ltd. 
London, W.4. 


Parthian Shot 


Sin,-As you have entered the 
lists on the side of the established 
advertising hierarchy, may I be 
permitted a Parthian shot in the 
“Young Blood” controversy? 

You observe that it is not the 
duty of prospective employers to 


find opportunities, Who de- 
mands philanthropy, and can 
anyone seriously maintain that 


advertising has tried to harness 
all the available latent initiative, 
intelligence and ability? 
hose secking to 
themselves in advertising can 
hardly be said to be motivated 
by pursuit of glamour after their 
experience with prospective em- 
ployers! 


establish 


VESPA. 
(Name and address supplied.) 


Art Training 


Sin.—Hear, most heartily, 
hear! to Mr. Heppell’s sugges- 
tion re an Advertising Art Train- 
ing School. He's absolutely right. 

WM. MUSGRAVE-WOOD. 
1S Roxholme Avenue, Leeds, 7 


OBITUARIES 


C. D. Clayton 


Mr. Charles David Clayton, 
39 Church Lane, Hornsey, has 
died at the age of 84. Well known 
in motoring advertising circles, he 
was formerly Press representative 
of the Society of Motor Manu- 
facturers for the annual motor 
show. 


R. K. Jamieson 


Mr, Robert Kirkland Jamieson, 
acting principal, St. Martin's 
School of Art, 1945-7, has died 
at his home at Crowborough, 
aged 69. 


J. T. Brown 


Mr. John Taylor Brown, M.C., 
managing editor, Leicester Even- 
ing Mail since May, 1946, died 
on Wednesday of last week at his 
Leicester home. He was 55. 
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World Events make 


THE SPHERE 


more valuable 
than ever 


There are more than four hundred 
advertisers who recognise the stability 
of THE SPHERE. 
They schedule an advertising ex- 
penditure in THE SPHERE because 
they know the investment is profitably 
the 160.000 homes reading Hy directed to an audience well-to-do 
De Volkskrant have $32.600 enough, cultured enough, to appreci- 
. ate fine quality and the implication 
children compared with a 


' . of a good name. 
national average of 367.200. 
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Hundreds of good British produce 
H , families indi names appear in THE SPHERE; 

= —— amilies indicate a sure and economical way to spend 
higher living standards and for advertising which informs, pro- 
greater purchasing power. Tap * tects and sustains. Above all THE 
this spending power through |e SPHERE sells the goods. 


deVolkckrant |y for 19! 


(he People's Jura be sure to schedule 


N.Z. Voorburgwal 345, Amsterdam-C. 


Tel. 64633 - 40739 - 42793 
Cables: Volkskrant Amsterdam * 
Ao independent readership survey can be 


obtained free on request from: 


Will Kitchen, Jr., 131 Fleet Sereet, London, 
E.C. 4. Teleph. CENTRAL 1960, 3133, 3754. 


FRANK b-: NN, Advertisement Manager, 
Commonwealth House, . — London, W041 HOL. 6955 
Manchester Office: 55 Mote § Td. Blackfriars 
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Gillott's fine drawing pens 

are made for artits who * 
undernand pens by knowing 

how to use them, and who, in . 
consequence, will not re-order a 
parti ular pen unl. ss 6s predecessor 
made the grade. tt does not pay w 
sell a pen that merely shoots a line 
instead of drawing one 


King George V. 


JOSEPH GILLOTT AND SOAS LTD 
Victoria Works, Birmingham. 1 


- London Office, 
, 2h, New Bridge Street, B.C4 


Priestleys 


 SILK- SCREEN + EXHIBITION * DISPLAY 


PRIESTLEYS OF GLOUCESTER 
TELEPHONES ; GLOUCESTER 2228/.2-3 
LONDON - TRAfaigor 4277/8 


ee 


SILK SCREEN ARTS L™? 


97 SHIRLEY ROAD CROYOON 
ao ' ‘omeae }+47-@8 


WIGHEST GRAD 


CLEAN 6 SHAR 
CRAFTS MANSH 


SPEEDY SERVICE 
) EXPRESS 
DELIVERY 


consuct us fon DAY-GLO 


CLELAND 
PACKAGING 


Cartons. outers and display pieces made 

to order. in immaculate scyte and in the 

best traditions of Industrial Design — 
functionally and visually 


WM. W. CLELAND LTD 
STAPLE HOUSE, HOLborn 252! 
CHANCERY LANE, W C2 & BELFAST 


OF INTEREST 
TO ALL 
ADVERTISERS 
AND AGENTS 
THE 
Western 


Independent 


SOLD TO ONE OF EVERY 
TWO FAMILIES IN 
PLYMOUTH EVERY 

SUNDAY 

According to a marketing 

survey it is estimated that 

there are 47,486 _ private 
families in Plymouth 


THE ‘INDEPENDENT’ 
SALES IN THE CITY ARE 
OVER 24,000 WEEKLY 
Approximately 12,000 Copies 
ate also Sold in CORNWALI 
and 3,000 in the Area be- 
tween PLYMOUTH and 
TOROLAY 
ABC, June 1950, 39,647 

Rates, etc., fram 


ALTON TERRACE, 
NORTH HILL, PLYMOUTH 
fo FLEET ST., LONDON, E.C.4 


If your clients sell goods or 
services to the textile industries 
you should investigate the help 
that can be given by 


The Linen Trade Circular 
Fibres, Fabrics & Cordage 


The Flax, Hemp & Jute 
Year Book & Directory 


The Irish Textile Directory 


i. R. Carter Publications Lid 
2 Marcus Ward Street, Belfast 


| Fishing, Shooting, Hunting, Bird 
Life and Natural History are a few 
ol the subjects covered by experts in 


FIELD SPORTS 


magazine 

Published every other month, 
this magazine can help sell goods 
to people who appreciate “the 

better things in life.” 

Specimen copy, etc. from: 

WILL KITCHEN JR 
(MAGAZINES) LTD 


130 FLEET STREET, £.¢.4 
Telephone: CENtral 1960, 3/33, 3754 
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Airship Advertising Planned for] 
Britain Next Year 9@ y= 


Dirigible advertising, cur- 
rently booming in the US., 
should be ready for mtroduc- 
tion to British advertisers in 
good time for the 1951 Festival 
of Britain, according to Messrs. 
W. H. T. Tayleur (Publicists) 
Ltd., who have just secured ex- 
clusive agency rights on Britain's 
only privately-owned airship 

Each side of the dirigible will 
have ‘an area of approximately 
30 x 80 feet available for the 
messages and slogans of potential 
advertisers. Additionally, banners 
may oe towed from the car, 
Maximum flying duration of the 
first civil airship to be launched 
in Britain for twenty years, is 
estimated at ten hours 

Final assembly work on the air- 
ship, now in the process of build- 
ing, is due to start almost imme- 


U.S.A. Packaging 
Report Soon 


Publication is expected in the 
autumn of the report on U.S.A, 
packaging practice prepared by 
the specialist team on packaging 
that recently went to America 
under the auspices of the Anglo- 
American Council on Produc- 
tivity 

The entire team has been 
booked by the Institute of 
Packaging to answer questions 
and to discuss its report at open 
meetings of the Institute, in 
October, in London, Manchester 
and Birmingham 

Admission to the meetings is 
open to any executive with a 
bona fide interest in packaging, 
on production of a trade card. 


‘Express and Star’ 
New Company 
A new public company, Ex- 
press and Star (Wolverhampton), 
has been formed to acquire all 
the issued capital of the Midland 
News Association, proprietors 
and publishers of the Express 
and Star Sporting Star and 
Wolverhampton Chronicle 
There will shortly be an offer 
for sale of 735,000 Cumulative 
Redeemable Preference shares, a 
part of the newly issued capital 
of Express and Star (Wolver- 
hampton) 


Joining “Grimsby News’ 

Manager of the Gaumont 
Cinema, Grimsby, for the past 
three years, Mr. Bernard H. 
Goodman has left to join the 
staff of the Grimsby News as 
advertisement and circulation 
manager. Before he went into the 
management side of the cinema 
industry he had many years of 
advertising and publicity ex- 
perience 

Miss Pamela M. E. Horner has 
been appointed assistant to Mr. 
Willam ¢ Thieclé, advertising 
manager, Yardley & Co, 


diately at Cardington, R.A-F. 
base for lighter-than-air craft, 
while initial tests and flight trials 
are scheduled for completion by 
the end of the year. Owners of 
the airship—and its builders—are 
the members of the exclusive Air- 
ship Club, which, with head- 
quarters in Bournemouth, is the 
only club of its kind in the world. 

At first this new “Advertise by 
Airship” service will be limited to 
day-time operation. 


Weekend Window Lights 
This Winter 


There will be no restrictions on 
shop window lighting, or lighting 
for advertisements, on Saturdays 
and Sundays during the coming 
winter. From Mondays to Fridays 
sub-lighting will be allowed from 
7 a.m. to | p.m. between October 
9-22; from 7 a.m. to 6 p.m. be- 
tween October 23-January 31. 
The position in February and 
March will be considered early 
in the New Year 


To Discuss Liquor Ads 

Belfast City Council is to hold 
a Special meeting to discuss 
whether liquor advertisements can 
be accepted in public service 
vehicles. The Transport Com- 
mittee has re-affirmed its recom- 
mendation that the tender of 
Frank Mason & Son, which 
covers oa ads, be ‘peed, 


PUBLICATIONS NEWS 


AND NOTES 


September issue of The Am- 
bassador, main feature of which 
deals with the outdoor ward- 
robe for the Sadler's Wells 
Ballet tour in the U.S., is the 
largest issue so far, containing 
eighty-four pages of editorial and 
154 of advertising. In addition to 
the normal American circulation, 
3,000 copies will be sent by air 
to coincide with the arrival of 
the ballet company in New York. 


Psychic World, which began 
publication in August 1946 and 
was suspended cleven months 
later, is to be republished on 
September 14. With an enlarged 
format, it will contain twelve 
pages, each with five columns, 
Publishers Spiritualist Press, 
Ltd.; price 3d 

Cavaleade ceases publication 
in its present form on September 
9. It is being merged by its 
owners, Argus Press, Ltd. with 
a revived form of the Competi- 
tors’ Journal. First issue of the 
new journal, price 2d. will 
appear on September 16 


Good Photography is to be 
published monthly. The Septem- 
ber number will be the last 
quarterly issue. The new price 
will be Is, 
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AUDIT BUREAU OF CIR- 
CULATIONS LIMITED Ap. 
pointment of Secretary. Applica- 
tions are invited for the post of 
Secretary to the A.B ihe 
qualificatrens of a Chartered 
Accountant, Incorporated Ac- 
countant. or Chartered Secretary, 
are essential and should be 
coupled with experience of news- 


papers and periodicals. The job 
requires administrative ability 
and a personality capable of 


Negotiating with important busi- 
ness executives, Checking certi- 
ficates, contacting accountants 
and assembling material for pub- 
lication form part of the work. 
The salary will be £1,500 per 
annum, and letters, giving fuliest 
possible details, should be ad- 
dressed to: The Chairman, Audit 
Bureau of Circulations Lid., 
Aldwych House, Aldwych, Lon- 
don, WC2. 

PICTORIAL PUBLICITY CO. 
LTD., require an experienced 
work on a number of varied and 
Visualiser and Layout Artist, to 
interesting accounts, Letters only 
to Pictorial Publicity Co, Ltd., 28 
Denmark St WC2. 

PERSONAL SECRETARY 
ASSISTANT, age 25-40, required 
for Advertising Manager of well 
known firm in Gloucestershire 
Ex-service woman preferred, with 
advanced secretarial capabilities 
and some experience of advertis- 
ing. Attractive salary offered but 
must be prepared to live in 
country district. Reply in writing 
to Box 478 Ad. Weekly 180 Fleet 
St EC4 

AGENCY MAN with initiative 
and good contacts can secure an 
interesting job in growing recog- 
nised Lancs Agency. Must invesi 
some capital. Box 471 Ad. Wkly. 
180 Fleet St FC4 

PUBLICITY DEPARTMENT 
of prominent Engineering Com- 
pany in Yorkshire requires ex- 
Perienced assistant, age 25-30, 
Capable of producing first-class 
advertising layouts for the tech- 
nical press and handling routine 
duties. Only those with necessary 
experience need apply. All appli- 
cations will be answered and 
treated in strict confidence. Write 
stating age and salary required 
to: Publicity Manager, Box 482 
Ad. Weekly 180 Fleet St EC4. 

SECRETARY /ASSISTANT to 
Public Relations Officer. Know- 
ledge of advertising and sales 
promotion «desirable but Short- 
hand Typing essential. Five day 
week. Please send details as to 
age, experience and salary re- 
quired to the Public Relations 
Officer, Marco Refrigerators Ltd., 
216 Rowan Road, Streatham 
Vale, London, SW16 

ASSISTANT REQUIRED in 
Advertising Department of large 
manufacturers in London, Ex- 
perienced in the production of all 
forms of publicity and able to 
prepare attractive layouts. Aged 
25 to 35. Write stating experience, 
age, and sa'ary required to Box 
513 Ad. Weekly 180 Fleet St 


EC4 

LETTERING ARTIST re- 
quired for progressive London 
Agency. Write Box 380 Ad. 
Weekly 180 Fleet St EC4 


CLASSIFIED ADVERTISEMENTS 


RATES: a a 64 on es Ss. per line. APPOINT- 


MENTS WANTED 2s. 6d. 
All other classifications Sa. 6d 6d. 


inch. Minimum three lines. Eac 
Box number counts as one line and ix to 


— i 


y panel 30s. per inch. 


“pes i line. Display panel 40s. per 


consists of average of 24 


ignoring space. 
be paid for. AaGmansh feo of 96. is charged for use of Box 


Office. Series discounts: 2) 
on 26, 15% om 52. 


, on 7 insertions, 5 
All oivastinenants for less than seven inear~ 


on 13, 10% 


tions MUST BE PREPAID. Address: “Advertiser's Weekly,” 180 


Fleet Street, London, E.C.4. Phone: Chancery 5544 


APPOINTME NTS VACANT 


OUTDOOR ADVERTISING. 
Well-known Advertisers require 
an Outdoor Representative in the 
Hampshire area. Must be ac- 
quainted with the area and with 
outdoor advertising. Salary £500 
per annum, plus expenses and 
commission. Write stating age 
and experience to Box Si] Ad. 
Weekly 180 Fleet St EC4 

FIRST-CLASS ARTIST RE- 
TOUCHER = required by large 
Dublin Printing Firm. Canteen 
facilities, etc., house available to 
suitable applicant. Apply Alex 
Thom & Co d., lona Works, 


Dublin. 

COMMERCIAL ARTIST age 
25-30 with Modern Creative 
Ideas for prominent firm of 


manufacturers of Showcard and 
Sales-Aids. Salary £500, with 
good prospects; 5-day week; staff 
canteen. Write fully. Box 479 Ad. 
Weekly, 180 Fleet St BC4 
FIRST-CLASS VISUALISER 
REQUIRED by London Agency 
handling well-known National 
accounts. Must be a sound crea- 
tive man with agency experience 
High salary—for a high standard. 
Write Art Director Box 518 Ad. 
Weekly 180 Fleet St EC4 
CHANCE FOR COPY 
DETAIL MAN. If you have 
sound experience as assistant in 
copy detail, ordering blocks, 
typesetting. and getting material 
away to papers, we may be able 
to offer you a step up the ladder 
in busy London Agency. Present 
staff know of this advertisement 
Write stating age, experience, and 
salary required. Box ‘S15 Ad. 
Weekly 180 Fleet St EC4 
CAPABLE ACCOUNTS 
CLERK required by London ad- 
vertising agency (1.1.P.A.). Must 
be experienced in checking art 
and blockmakers’ charges, Write 
giving full particulars to Box 504 
Ad. Weekly 180 Fleet St EC4 
ASSISTANT (young) required, 
with some experience, in Space 
Dept. of West End Agency. 5-day 


week. State full particulars, Box 
$14 Ad. Weekly, 180 Fleet St 
BC4 


TYPOGRAPHER REQUIRED 
for West End Agency. Some ex- 
perience essential. Good pros- 
pects for the right man. Box S01 
Ad. Weekly 180 Fleet St EC4. 

LARGE ENGINEERING 
WORKS, East London area, re- 
quire Printer-Enlarger and an 
Operator-Printer,; age 20-25 yrs 
Must be capable of producing 
good quality work at high speed 
and in large quantities. State 
salary required. Box 469 Ad. 
Weekly 180 Fleet St EC4, 


YOUNG LAYOU r TYPO. 
GRAPHER wanted with some 
experience. Every opportunity 
for advancement in large West 
End Agency. Box 502 Ad. Wily 
180 Fleet St EC4 

WINDOW DRESSER. Young 
man required by well-known 
company with retail! branches. 
Ready to travel and to cover the 
Midlands. State age, experience, 
and salary required to Box 498 
Ad, Weekly 180 Fleet St BC4, 

AGENCY specializing in tech- 
nical advertising has vacancy for 
first-class layout artist. Ability to 
do clean lettering, slick roughs, 
and some finished work essential. 
Details, etc, to Box 4¢@ Ad. 
Weekly 180 Fleet St BC4 

STUDIO MANAGER, with 
lay-out and drawing experience, 
required by Agency. Ability wo 
organise steady flow of work. 
Good position in pleasant sur- 
roundings for a reliable man 
State experience fully, age and 
salary expected to Box 344 Ad. 
Weekly 180 Fleet St BC4 

ADVERTISING CANVAS.- 
SERS required for publication 
with wide appeal to overseas 
visitors, Write fully to Box 376 
Ad. Weekly 180 Fleet St BC4 

FIRST CLASS LAYOUT AR- 
TIST required immediately for 
small London Agency, working 
mainly on Technical, Trade and 
Fashion accounts, Able to pre- 
pare clean, slick visuals and lay- 
outs to presentation standard 
Sound practical knowledge of 
typography and production essen- 
tial, Must have Agency experi. 
ence. Splendid opportunity for 
keen, enthusiastic man to grow 
with rapidly expanding Agency 
Good Salary, depending on abil- 
ity. Details of experience, age and 
salary required in confidence to 
Box 497 Ad. Weekly 180 Ficet 
St BC4 

ARTIST. London Commercial 
Studio has a vacancy for a first- 
class general Artist of outstanding 
ability. The position carres a 
high commencing salary for the 
successful applicant Write in 
confidence age, experience, salary 
required to: Box 416 Ad. Wily 

PRODUCTION. Agency trained 
production man required by well 
established Agency. Ideal position 
for man seeking advancement 
Permanent position and good 
salary offered. Write, stating age, 
experience and salary required to 
Box — Ad. Weekly 180 Fleet 
St EC 

Goon LAYOUT and general 
artist required for London studio, 
‘Phone or write for appointment 
to Abbey Arts Limited. 11 John 
Street, London, WC! (Hol, 4673). 


ADVERTISER'S WEEKLY 


ADVERTISEMENT REPRE- 
SENTATIVE required by an Ad- 
vertising London firm, who hold 
long-term contracts with nearly 
sixty Country Bus Companies, 
for the sale of interior and ex- 
terior spaces on 1,000 buses. 
Commission Salary and Expenses 
paid to the right man. Must have 
first-class references, Box $10 Ad. 
Weekly 180 Fleet St EC4 


A VACANCY EXISTS for a 
visualiser in the Publicity Depart- 
ment in London of a large manu- 
facturing organisation. Must be 
capable of producing good lay- 
outs for advertisements and prin- 
ted matter, Age about 30. Appli- 
cants should give full details of 
experience, age and salary ex- 
pected to Box S12 Ad. Weekly 
180 Fleet Street BC4 


LAYOUT. London Agency has 
a vacancy for a Layout Artist, 
He should be a first-class man, 
preferably with considerable 
agency experience. The post 
carries a salary of £800-£900 per 
annum for the successful appli- 


cant, Write fully age, experience, 
etc., to Box 417 Ad. Weekly 180 
Fleet St EC4, 


ARGUS, Newport, Mon, have 
vacancy for Senior Reporter with 
good evening newspaper experi- 
ence. Must be all-round man 
with good shorthand. Full detaiis 
to Managing Editor 


CHIEF CLERK required to 
take charge Convmercial Depart- 


ment provincial evening, aged 
35-40. Must have good person- 
ality, be thorough, competent, 
good disciplinarian, Knowledge 
book-keeping and newspa 


ey essential, Full details first 
etter, including age, ae rine 
salary required OX 


Weekly 180 Fleet St PC4 


THE COUNCIL OF INDUS. 
TRIAL DESIGN requires a Print. 
ing and Packaging Officer in con- 
nection with the Festival of 
Britain 1951, Essential qualifica- 
tons; good education; apprecia- 
tion of good industrial design; 
ability to mix easily with senior 
executives, thorough knowledge 
of printing and allied processes, 
gained through responsible experi- 
ence in the printing trade, includ- 
Ing production experien¢e. Know- 
ledge of packaging an additional 
qualification. Temporary post. 
Starting salary £500-£870 accord- 
ing to age, qualifications and cx. 
perience, Write giving particulars 
of age, education, qualifications 
and posts held with dates to 
Recruitment Officer, Tilbury 
House, Petty France, S.W.1, 
marking application “PP” and en- 
closing addressed envelope for 
acknowledgment 


PRINT BUYER required by 
Old Established Food Manufac- 
turers, age 30-35. Must have full 
knowledge of Printing processes, 
and have the ability to effectively 
purchase a wide variety of printed 
matter, and maintain correct 
stock records. Good education, 
initiative and good address essen- 
tial, State age, experience, and 
salary required to Box SOR Ad. 
Weekly 180 Fleet St EC4. 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


COMMERCIAL ARTIST 

25-30 for Manufacturers Publi- 
city Department, Must have 
sound studio experience. [he 
ability to do finished lettering and 
have a flair for Still Life, State 
age, experience, and salary re- 
quired to Box 509 Ad. Weekly 
180 Fleet St EC4. 

TOP FLIGHT REPRESENT- 
ATIVE required for well-known 
London Studio. A very substan- 
tial salary is offered to the man 
who can meet our requirements. 
Only those with an established 
background need apply. Write 
for confidential interview. Box 
485 Ad. Weekly 180 Fleet St EC4 

“HAVE YOU A_ FIERCE 
BURNING AMBITION {to get on 
top of a job all the time?” Can 
you deal with a number of urgent 
problems and still cope with more 
as they arrive? Are you capable 
of keeping an accurate’ set of 
books? Do you have an clemen- 
tary knowledge of printing? 
Would you ce able to deal with 
clients at an executive level? If 
you are between 25-35 years of 
age and can honestly say yes to 
these requirements, a progressive 
company has the job for you.” 
Apply Box No. 480 Ad. Weekly 
180 Fleet St EC4 

LONDON ADVERTISING 
AGENCY, small but growing, 
with important national accounts, 
requires a Traffic Controller and 
Internal Job Chaser, This neces- 
sitates sound knowledge of 
agency practice and speaking with 
the voice of experience firmly and 
co-operatively with all concerned. 
We seck the kind of confidence 
and initiative that does not grow 
on trees, Please write -y! to 
Box 483 Ad. Weekly 180 Fleet 
St EC4 

ASSISTANT TO ACCOUNT 
EXECUTIVE required with good 
record on copy detail or mail 
order work. Write details experi- 
ence and salary expected to Box 
486 Ad. Weekly 180 Fleet St 


SALES MANAGER required 
for small media dept. (home 
counties area) of London Adver- 
tising Contractors, good space 
selling record essential. Write 
givirg full particulars of experi- 
ence media sold, and turnover to 
oes 481 Ad. Weekly 180 Fleet St 


CRE TAIL FURRIER requires to 
contact copywriter for spare-time 
work (light type ads. in chatty 
style), Martin Fox Ltd, 9 Park 
Square, Leeds, 1. 

JUNIOR for book sellers’ ad- 
vertising department. Knowledge 
of copy, layout and advertising 
routine. Box 477 Ad. Weekly 180 
Fleet St EC4 

COPYWRITER AND LAY- 
OUT MAN required. A large peri- 
odical publishing house requires a 
young man, not over 35 years of 
age. Must be experienced in the 
preparation of newspaper advertise- 
ments, leaflets. etc. Some jour- 
nalist's experience an advantage. 
Write, giving details and salary 
expected, to Box 493 Ad. Weekly 
180 Fleet St EC4 


Published by the Proprietors. BUS 
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CLASSIFIED; ADVERTISEMENTS 


CILBERT ADVERTISING 
LTD., offer an unusual opportu- 
nity to an all-round Advertising 


ENERGETIC, live man, 28-35, 
tramed in circulation department of 
evening, required for provincial 
Man possessing a sound know- pose he i on —~ ye Box 

“a y Muir 
ee ands patra i tor, SFA Wey hp Fes Se ce 
pe Th - a / il ADVERTISING AND SALES 

sing ¢ Man appointed to fi MANAGER of well known Liver- 
this important post can expect to 


»0ol Company requires Personal 
be rewarded with a Directorship Noieens 4 Ase me Must be 
after a trial period. Salary paid good sales correspondent and able 
will be commensurate with the to control and direct small sales 
qualifications and experience force. Preference given to man 
offered. Applications—which must ¢*Perienced in copywriting, layout 
be by letter only and which will and general mail order catalogue 
be treated in strict confidence production. Progressive and per- 

manent post for right applicant. 
should be addressed to the Contributory pension and imsurance 
Managing Director, Gilbert Ad- scheme. Sfite age, education, and 
vertising Lid. 10 Norfolk Street, full details of experience in chrono- 
woa?. logical order and salary to—Box 
SPACE SALESMEN required 529 Ad. Weekly 180 Fleet St. EC4, 
for Scotland, North Wales, Lancs LAYOUT MAN for medium 
and Yorks, first class media. Salary, sized agency working mainly on 
commission and expenses, £15 to technical advertising. Must be able 
£20 per week, average carnings of to produce good ideas and finished 
othere representatives. Experienced roughs. Salary from  £600-<750 
men of any ege oad with refer- according to sbility-—-Box $28 Ad. 
ences to—Bo x 40 Weekly Weekly 189 Fleet St BC4 


180 Fleet St EC FIRST CLASS ARTIST Photo- 

LONDON AGENC Y requires Litho Retoucher required by iarge 
manager 25-35 with complete ex- Dublin Printing Firm. Excellent 
perience in all branches of mechani- conditions and good salary. Can- 


cal production. Capacity for hard teen facilities, House available. 
work and cheerful enthusiasm is Apply Alex. Thom & Co, Ltd., 
essential. Expansion of business lona Works, Dublin 

will show increased salary accord- FIRST CLASS LETTERING 
ing to results and loyalty shown ARTIST wanted. Must be swift 
Box 475 Ad. Weekly 180 Fleet St and competent in all styles. Send 


EC4 i no specimens, but write (giving 
STUDIO MANAGER for Ad- details of age, experience and salary 
vertusing Agency. A small, growing 


reqd.) for appointment to Greenly’ $ 
Agency in London requires in the Lid.. 5 Chancery Lane, W.C 

Studio a Manager and Art Buyer FIRST CLASS Silk Screen Sten- 
This might be a young woman with cil Cutter required. Highest rates of 
sufficiently long experience to have pay, permanency. Also vacancies 


provided real Knowledge of artists, for experienced operators. Apply 
their agents end the prices of top Crown Studios, 321 Lillie Road, 
quality work for important National S.W6 


Advertisers. Applicants who know 
that they can do this job, working 
with a good team, please write to 


WEST END WHOLESALE 
COUTURE HOUSE requires lady 
with press connections to handle 


Box 484 Ad. Weekly 180 Fleet St publicy and advertising in fashion 
magazines and national newspapers 


ECs 

LAYOUT MAN with some Applications in writing only with 
knowledge of copy writing and pro- = full details om S23. Ad. Weekly 
duction is required by Advertising {89 Fleet S 


Department of large S.W. London pe FIRM REQUIRES 
manufacturers. Write, stating age, (5) Silk Screen Cutter /Man ager, (b) 


Poy ge ig po, se ~ Artist Designer /Manager. Only first 
18 Ad eekly eet St EC class men with ability and initiative. 


ASSISTANT TO PUBLICITY Please give full particulars.—Box 
MANAGER of busy engineering $25 Ad Weekly 180 Fleet St EC4. 
firm (London); must have good NATIONAL organisation _ re- 
experience similar position with quires an imaginative Editorial 
Serco noctamieescke Asstt cher S20 toe prom: 

‘ . _ in share 
parts lists, cic. and handling all —~o9 BB A al nang my Aol 
details; knowledge of advertising, ing methods, process work, and 
printing, writing for editorials etc. modern make-up essential Ability 
State in confidenct age, details of « write an advantage. Write in 
experience, salary and when free. confidence. giving full . 
n g fullest details and 
aren ~~? 491 Ad. Weekly 180 ~~ reguwred to—Box 524 Ad. 
- ph 

SHORTHAND-TYPIST  inter- ABC COACH GUIDE sole 
ested in advertising and literary Mime aE yar . 
work. High salary. good prospects, Free-lance Area Representatives 
interesting work. Write, stating “'* ‘et to sell space in Lanca- 
qualifications. —Box 489 Ad. Weekly shite. Yorkshire. Scotland and 
180 Fleet St EC4 South Weles. This is the new offi- 

DRAUGHTS"*AN OR ARTIST cial publication. first isewe Spring 
capable of making perspective 1951 Good s«nece-selline record 
drawings of machinery to a high imnrerstive. Cortact« in Coach 
standard for commercial (adver- Industry an asset. The Advertise- 
tising) use required by West End ment Manrseer. Index Publishers 
Agency. First class man only Lid.. 69 Victoria St SWI 
Write, giving experience and salary, ANVERTISEMENT REPRE- 
oa 490 Ad. Weekly 180 Fleet SENTATIVE required. experi- 
SE enced to canvass. Estate Agent 

SIGNWRITERS—COMMER- Maps, Street Plans. Golf Books 
CIAL ARTISTS require travelicr etc. Good Commission Basis. 
experienced good connection. Refs Fullest perticulars and references to 
essential, Ton wages. BIS, 1054 —Box 353 Ad. Weekly 180 Fleet 
Tulse Hill, S.W.2. St Ec4 
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ADVERTISING MANAGER 
required by well-known tobacco 
manufacturers. Most have first-class 
experience of planning national 
press campaigns in collaboration 
with leading Agency and also of 
outdoor advernsing, including pomt- 
of-sale Age preferably 455/45, 
Good salary and prospects. Write 
full details in confidence to—Box 
488 Ad. Weekly 180 Fleet St. BC4 

CHIEF SUPERVISOR FOR 
NATIONAL OUTDOOR STAFF. 
Large manufacturer of a consumer 
commodity requires first-class ad- 
vertising man, 30/35, to supervise 
large outdoor staff and area super- 
visors throughout the British Isles 
Qualifications: Full knowledge and 
experience of retail shop publicity, 
Experience in handling national 
st Good personality, presence 
and education. Capable of writing 
clear and comprehensive reports 
Competent to make “on the spot” 
decisions. Good driver with clean 
current driving licence. Prepared to 
spend one-third time away from 
home. Must reside in London 
Good salary, expenses _ and 
saloon car piovuded x 1032. 
Greenly’s Ltd.. 5 Chancery Lane, 
we. 

ADVERTISEMENT MANA. 
GER 20 years’ advertising experi- 
ence, secks change. Sound connec- 
vons with Advertising Agents. Will 
consider Adverusement Mana 
ship of established trade or techni- 
cal journal. Please write to—Box 
492 Ad. Weekly 189 Fleet St BC4 

COPYWRITER, — experienced 
Journalist, contributor to Punch, 
etc., will undertake preparation of 
copy. Verse and light work a 
speciality.—Box 470 Ad. Weekly 
180 Fleer St EC4 

YOUNG MAN fully experienced 
in all depts. of the outdoor adver- 
tising industry and at present in 
managerial c: pacity, desires chan 
South country preferred.—Box ‘ 
Ad. Weekly 180 Fleet St BC4 

YOUNG MAN, experienced rep- 
resentative and thorough practical 
knowledge journal advertising, 
seeks position Advertisement or 
Publicity Manager. Small capital 
investment if required.—Box %06 
Ad. Weekly 180 Fleet St BC4 

VISUALISER, 30, Agency ex- 
perience, coffers hard work, loyalty, 
thorough knowledge of typography, 
process reproduction, good design / 
colour sense. Seeks Assistant's post 
to Publicity Manager of progressive 
Industrial firm. —Box 473 Ad. 
Weekly 180 Pleet St BC4 

SILK SCREEN OPERATOR 
fully experienced. Good letterer. 
Seeks change. Sussex town or coast. 
6 years present position.—Box 472 

. Weekly 180 Fleet St EC4 

ARTIST who will only produce 
good design and illustration. offers 
unlimited enthusiasm in exchange 
for worthwhile job. Layout and 
finished work for Advertising: 
Editorial Agency and Studio ex- 
perience —Rox 474 Ad. Weekly 180 
Fleet St PC4 

VERSATILE ARTIST with 10 
years’ advertising and publishing 
experience in Dominions offers ser- 
vices. Useful man to small or 
medium-sized corcern where indi- 
viduality is anrnreciated —Box 436 
Ad. Weekly 189 Fleet St PC4 
SPACE BUYER (male 36) seeks 
improvement on oresent Agency, Ex- 
nerienced all media. Netional and 
Technical accounts. London seency 
prarered —Rox 499 Ad. Weekly 
80 Pleet St EC4. 


BUSINESS PUBLICATIONS. Ltd. at their office at 180, Fleet Street, London, E.C.4. (Phone : Chancery 8844.) 
ch . Ken, 
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